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Abstract

With the advent of the digital age, touch-screen phones have become widespread, and topics such as interaction behaviors, actions,
and experiences have gained attention. The concepts of ‘experience’ and ‘user experience’ have also started to receive more attention.
At the heart of these discussions is the development of systematic design thinking, which represents a shift in mindset. This article
explores the ethical origins of systematic design thinking and mental models, focusing on user-centered design thinking. It aims to
introduce new approaches to interactive design products and lay the groundwork for future research on how mental models influence

interactive design under systematic design thinking.
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