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Voice and Intelligence Co-creation: A Study on the Path and
Effectiveness of AIGC driving Radio Content Innovation
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Abstract

In 2024, Shanghai Media Group launched its “SMG in AI” strategy and pioneered the establishment of China’s first provincial-
level “Generative Artificial Intelligence (AI-GC) Media Convergence Lab”, marking the official entry into the AIGC era for media
content production. This paper examines Shanghai Radio and Television Station’s Music Channel’s “Dynamic 101" project, which
established a “Flash Music Studio”. By integrating large-scale language/music models into core workflows—including thematic
soundscapes, New Year’s songs, and customized interview tracks—the studio created a closed-loop process: “planning — prompt
design — multimodal generation — human-machine collaborative fine-tuning — multi-channel distribution”. The study compares
local practices such as the Oriental Pearl Tower immersive soundscapes and Shanghai-based startup interviews with two cutting-
edge cases: Los Angeles “’Slice The Fizz” pop-up Al radio and Australia’s CADA’s “Workdays with Thy” Al-hosted program.
Comparative analysis across four dimensions—algorithm mechanisms, team configurations, business models, and compliance risks—
reveals: Organizational efficiency The “Music Director + Algorithm Engineer + Producer” team structure reduced production
cycles by 60% and costs by 45%. Creative quality Template-based prompts and partial re-generating technologies significantly
enhanced lyric-melody alignment and client-editability. Marketing effectiveness The “content-social media interaction-online
distribution” trinity model tripled topic engagement and expanded paid scenarios. Based on the empirical results, this paper proposes
a set of paths and frameworks for replicable technology and management paradigms.
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