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Abstract

As cultural industries continue to evolve rapidly, researchers are increasingly investigating applicable theories and models for this
domain. Cultural industries encompass organizational structures and various other dimensions, prompting many scholars to adapt
or directly implement business management frameworks in their studies. Nevertheless, the relevance and effectiveness of these
business-centric approaches within cultural industries requires critical evaluation. This paper addresses two primary issues: Initially, it
investigates the distinctive attributes of geographically concentrated cultural industries, examining their development challenges and
contributions to regional economic growth. Subsequently, it evaluates current organizational theories and frameworks, determining
their applicability to geographically concentrated cultural industries.
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