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Abstract

This study explores the integration path of cultural tourism and wellness from the perspective of experience design. Drawing on
the theories of the Experience Economy and Perceived Affordance, it constructs a “Perception—Experience—Well-being” analytical
framework to reveal the progressive logic from sensory perception to emotional immersion and happiness generation. The findings
indicate that the core value of wellness tourism lies in reconstructing the relationship among people, environment, and culture through
experience. Three design strategies-enhancing sensory guidance, fostering emotional resonance, and promoting cultural identity-are
proposed to optimize user experience and enhance cultural well-being.
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