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Abstract

Based on the theories of cultural communication, experience economy and cross-cultural adaptation, this paper innovatively proposes
a “two-step” strategy for the overseas expansion of intangible cultural heritage: The first stage is to “going in”, that is, through
personalized, experiential and low-threshold DIY product models, deeply integrate into the daily life and emotional structure of local
and international young audiences, and achieve the transformation of cultural identity from “viewing by others” to “self-creation”.
The key stage is “going out”, which means relying on a systematic, multilingual and segmented digital communication system to
transform intangible cultural heritage products into daily consumer goods with practical value, break through cultural discounts and
market barriers, and achieve sustainable international business and cultural communication.
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