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Strategies of new media technology to enhance the communi-
cation power of radio programs

Jingjing Chen
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Abstract

In the current era of accelerated media convergence, traditional radio media face developmental challenges such as audience attrition,
limited distribution channels, and insufficient interactivity. Meanwhile, new media technologies represented by artificial intelligence
(Al), 5G, big data, and social media are providing new possibilities for radio media to break through communication bottleneck
through intelligent content production, diversified distribution channels, and scenario-based user interaction. However, the current
integration between radio and new media technologies mostly remains at the technical tool level, lacking systematic strategic
support, resulting in limited “technology empowerment” effects. How to reconstruct radio’s communication logic through new media
technologies, enhance its social influence and market competitiveness has become a critical issue urgently needing resolution in the
industry. This paper first briefly elaborates on the content of new media technology empowerment in radio program dissemination,
then specifically explains the internal logic of new media technology empowerment in radio communication, followed by a
detailed analysis of typical practices of new media technology empowerment in radio. Finally, it proposes relevant challenges and
countermeasures to provide valuable references for related research.
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