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Exploring Trends in Dynamic Brand Identity Design and
Communication Effectiveness in the New Media Environment
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Abstract

Against the backdrop of rapid development in new media, brand communication is transitioning from static visual symbols to
dynamic interactive media. As an emerging visual form in the digital era, dynamic brand logos are gradually replacing traditional
logos and becoming a crucial medium for emotional engagement and cultural resonance between brands and audiences. From the
perspectives of communication studies and new media, this paper analyzes the design characteristics, technological support, and
communication mechanisms of dynamic logos, while exploring their application trends in multi-screen interaction, algorithmic
distribution, and immersive experiences. The research indicates that dynamic logos significantly enhance brand recognition,
interactive memory, and engagement. By summarizing innovative approaches through case studies, the paper proposes a development
direction centered on multimodal integration, algorithm-driven design, emotional storytelling, and sustainable design.
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