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Translation Strategy of Commercial Advertisement--
Taking the English Translation of China Brand Slogan as
an Example

Xueping Zhang
Wuhan University of Technology, Wuhan, Hubei, 430205, China

Abstract

In the context of economic globalization, nations are engaged in intense competition for goods. For enterprises involved in
international trade, achieving rapid information dissemination and profitability in target markets requires gaining acceptance and
preference for their products or services among local consumers. A critical prerequisite for this is the scientific and rational selection
of commercial advertisements. Consequently, greater attention has been paid to commercial advertising. Given that most cross-border
business activities involve diverse languages and cultures, the translation of commercial advertisements plays a pivotal role. Guided
by communicative translation principles, this paper analyzes translation strategies for commercial advertisements, which holds
significant importance for achieving marketing objectives.
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