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Application of Acid Design in Commercial Poster Design
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Abstract

Acid Graphic is a design aesthetic style characterized by its diversity and strong emotional appeal. This paper starts from the visual
language characteristics of acid design, takes the commercial poster as the carrier, and then from the font, color, layout, picture This
study analyzes elements such as shape, explores the design methods and application principles for implementing an acidic style in
commercial poster design, and will This paper summarizes the visual language and logic of acid design, and tries to use and grasp its

underlying logic in the acid design wave. Explore more valuable designs.
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