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Research on digital marketing status and countermeasures
of characteristic agricultural products in Guixi area

Qing Wang Jingjing Chai’
Baise University,Baise, Guangxi, 533000, China

Abstract

The Guixi region, endowed with abundant natural resources and renowned for specialty agricultural products like mangoes and
Satsuma mandarins, has long faced challenges including limited sales channels and insufficient brand premium due to its remote
location and underdeveloped transportation infrastructure. With the rise of digital economy, e-commerce and social media marketing
have provided crucial opportunities for these regional products to transcend geographical constraints. Products such as Baise mangoes
have achieved significant revenue growth through online sales. However, persistent issues remain, including weak digital foundations,
talent shortages, inadequate cold chain logistics, and low product value-added. To address these challenges, comprehensive measures
are required—enhancing digital marketing capabilities, improving logistics infrastructure, upgrading product processing and
branding, and building localized talent systems—to drive high-quality development of Guixi’s specialty agricultural products and
ensure sustained income growth for farmers.
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