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Abstract

In recent years, as a product of the integration of campus culture and commercial activities, the development status of university
cafes shows a trend of diversification, specialization and specialization. With the improvement of the recognition and acceptance of
coffee culture, the number of coffee shops in universities is also growing steadily, becoming an indispensable part of the university
campus. With the personalized and diversified development of consumer needs, experiential marketing emerges in all walks of life.
As an important carrier of campus culture, college coffee studio in urgent need to enhance the connection with consumers through
experiential marketing. The study aims to explore the impact of experiential marketing on college coffee studios, analyze its role
in improving customer satisfaction, loyalty and brand image, in order to provide theoretical support and practical guidance for the
operation of college coffee studios, and promote the integrated development of campus culture and business environment.
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