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Abstract

The recent global popularity of TikTok (TikTok’s overseas version) is both a result of its technological advantages and the alignment
with communication laws. This paper focuses on the impact of TikTok on French consumer culture, aiming to reveal how some
short video platforms influence cultural identity and consumption behavior among French consumers through content innovation,
algorithmic recommendations, and community interaction. The study finds that TikTok has significantly altered the decision-making
paths of French consumers in beauty, food, and fashion sectors through its innovative approach. This paper not only provides a new
perspective on understanding the cultural dissemination mechanisms of TikTok in the French market but also offers practical insights
for the digital transformation of brand marketing strategies.
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