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“SC in-depth teaching classroom” teaching pattern—Take
junior high school English teaching as an example

Jilin Tang
Chongqing Dianjiang Middle School, Chongqing, 408300, China

Abstract

Deep learning is an important way to strengthen subject practice and improve students ‘core literacy. “5C in-depth teaching
classroom” aims to take students as the center, make classroom teaching combined with students’ reality, teaching content with real
life, and students have deep cooperation, in-depth thinking and effective feedback. This paper takes the advertising teaching in unit 7
of volume 7 of grade 7 as an example to elaborate on the sample of junior middle school English teaching classroom under “5C in-
depth teaching classroom”.
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