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Al empowers the teaching of large units of English
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Abstract

Through the five-step closed-loop process of “Al-Human collaborative resource generation model”, the agile development of
teaching resources is realized. With the help of the trio of intelligent guidance and multiple evaluation, the teaching accuracy and
students’ core literacy can be improved. The research shows that Al technology effectively connects textbook knowledge with real
life, significantly improves classroom efficiency, and provides innovative solutions for the life-based teaching of large units of high

school English.
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