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Abstract

Currently, with the acceleration of global digital transformation and the deep penetration of technologies such as artificial intelligence
and big data into the education field, digital courses have emerged as an important carrier of educational innovation. International
education exchanges and cooperation are becoming increasingly frequent, and the market demand for personalized and intelligent
education products is surging. Against this backdrop, it is of great significance to study the international development and promotion
path of digital courses. This article deeply analyzes the development points and promotion key elements of digital courses in
the international market, explores effective paths that meet international education needs and market rules, and aims to provide
theoretical references and practical guidance for educational institutions and practitioners, and help digital courses achieve high-
quality development and widespread dissemination in the international market.
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